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Nearly 30 Presenters Set For GAAS 2010 At O’Hare Hyatt    
 
TUESDAY, MAY 18 
7 am – 8 am—Continental Breakfast 
 
8 am – 8:15 am—2009 Symposium Greeting and Scholarship Report  
Dave Caracci, Chairman, Global Automotive Aftermarket Symposium 
Pete Kornafel, MAAP, Chairman, Global Automotive Aftermarket Symposium Scholarship Committee 
 
8:15 am – 9 am—Is This the Recovery I've Heard so Much About? 
Chris Kuehl, Managing Director, Armada Corporate Intelligence 
 
9 am – 10 am—How Automotive Repair Service Chains Are Gaining Traction in Today's Market: A Panel Discussion 
Moderator: Barry Soltz, President, AMRA/MAP 
Panelists: Joe Biggie, Vice President of Strategy and Development, Just Brakes 
Larry Magee, Chairman, CEO and President, Bridgestone Retail Operations, LLC (BSRO) 
John A. Warzecha, Senior Vice President for Franchise Business Development, Midas, Inc. 
 
10 am – 10:45 am—Break 
Sponsored by Zurich 
 
10:45 am – 11:30 am—Chinese Aftermarket Outlook 
Timothy Weckesser, Ph.D., President & CEO, Sino Consulting 
 
11:30 am – 12:15 pm—Turnaround Growth & Survival Through People 
Jim Wright, Chairman & CEO, Tractor Supply 
 
12:15 pm – 1:15 pm—Lunch 
 
1:30 pm – 2 pm—Polk Inventory Efficiency Awards 
Mark Seng, Vice President, R.L. Polk & Co. 
 
2 pm – 2:45 pm—Gen Y: Shifting Away from Cars  
Mike Cooperman, Senior Director of Marketing, J.D. Power Web Intelligence 
 
2:45 pm – 3:30 pm—Break 
 
3:30 pm – 4:15 pm—Winning the Consumer Products Battle: How Today's Small and  
Large Companies are Succeeding Through Innovation 
Sandy Brawley, President, GameChanger Products 
 
4:15 pm – 5:15 pm—Supplying 2 a nu gNR8N 
Are You Ready for What’s Now? Innovations in Marketing & Branding 
Moderators: Jeremy Denton,  Director, Programs and Member Services, AASA 
Theresa Spera, Director, Programs and Member Services, AASA 
Panelists: Richard Alameddine, vice president of marketing and engineering, Tenneco 
Jim Brown, Director of Global Marketing Services, Honeywell Consumer Products Group 
Alicia Smales, Vice President of Marketing, Snap-on Tools 
 
5:30 pm – 7 pm—GAAS Reception 
Sponsored by Ernst & Young and AAIA  

(Continued on page 3) 
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Aftermarket Veteran Jim Wright Will Tell Tractor Supply Story 

W ork Hard. Have Fun. Make 
Money.” For more than 70 
years, these words have 

guided Tractor Supply's success. These 
words are the basic philosophy behind 
every facet of the company's operation, 
and a big part of its mission.  

     Former aftermarket executive Jim 
Wright will share the story of Tractor 
Supply's success where employees are 
valued for honesty, integrity, mutual re-
spect and teamwork. His GAAS 2010 
presentation, “Turnaround Growth & 
Survival Through People” will be held 
on Tuesday, May 18 from 11:30 am to 
12:15 pm. 

     Wright, chairman CEO of Tractor 
Supply, will explain how the company 
has grown since he started at the company 
over nine years ago and survived the re-
cent downturn through an open company 
philosophy where everyone has the infor-

mation and tools 
to grow and 
excel. He will 
detail how Trac-
tor Supply en-
courages risk-
taking, cele-
brates initiative 
and rewards 
success. 

     Tractor Sup-
ply Company, is 
a $3 billion, 
NASDAQ 
traded (TSCO), 
retail farm and 
ranch store chain based in Nashville, Tenn. 
Wright joined the company as the presi-
dent and chief operating officer in Novem-
ber 2000, was named CEO in 2004 and 
was appointed chairman in 2007. 

     Before moving to Nashville, Wright 

was president and chief execu-
tive officer of a 150-store chain 
of tire stores headquartered in 
West Palm Beach, Fla. Wright is 
a career retailer having held 
executive positions with West-
ern Auto Supply Company in 
Kansas City, Mo. and K-Mart 
Corporation in Troy, Mich. 

     Wright is a board member 
and lead director of Spartan 
Stores, a NASDAQ traded, $2.5 
billion food distribution and 
retailing company. He is also a 
board member of the National 
Retail Federation. Previously, 

Wright was chairman of AAIA. 

     He and his wife, Susan, have been 
married for 40 years. Their two grown 
children, Christopher and Samantha, 
have blessed them with five wonderful 
grandchildren.  ♦ 

Nearly 30 Presenters Set For GAAS 2010 At O’Hare Hyatt  (cont.) 

WEDNESDAY, MAY 19 

7 am – 8 am—Continental Breakfast 
 
8 am – 8:30 am—Why Do Automotive Service Providers Leave Billion's Unsold? 
John Watt, National Manager, CERTIGARD Franchised Operations, Petro-Canada 
 
8:30 am – 9:30 am—Shop Owner Panel: How to Repair Tomorrow's Cars--Driving Connected 
Moderators: Bill Haas, Vice President, Education and Training, ASA 
John Waraniak, Vice President of Vehicle Technology, SEMA 
Panelists: Michael Blicher, Business Development Director, Immersion Corporation 
Scot Manna, Owner, MB Automotive, Inc. 
Stephan A. Tarnutzer, Chief Operating Officer, DGE Inc. 
John Vallely, Owner, McLean Marathon Service 
 
9:30 am – 10 am—Break  
 
10 am – 10:30 am—University of the Aftermarket Leadership 2.0 Team Presentation 
Brian Cruickshank, AAP, Director, Northwood University’s University of the Aftermarket 
 
10:30 am – 11:15 am—Automotive OE Industry Effect on the Aftermarket 
Mike Hanley, Global Automotive Leader, Ernst & Young  
 
11:15 am – 12 Noon—The Economy & The Aftermarket  
Tony Cristello,  Senior Vice President, BB&T Capital Markets 

12 Noon—Conference Wrap-Up 
Dave Caracci, Chairman, Global Automotive Aftermarket Symposium  

( 

 

Jim Wright 
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Is Generation Y Shifting Away from Cars?   

S urrounded by a world of social 
media and mobile technology, 
members of Generation Y appar-

ently don't have the same motivation to-
ward all things automotive. That's accord-
ing to new research from J.D. Power and 
Associates that will be presented at 
GAAS 2010 by Mike Cooperman, senior 
director of marketing for the company's 
Web Intelligence division. 

      Cooperman's presentation, "Gen Y 
Shifting Away from Cars," will take place 
from 2 pm to 2:45 pm on Tuesday, May 
18. He will look at whether Gen Y cares 
about their cars in the same way that Gen 
Xers and Boomers do.  

     In addition, he will also look at how the 
evolution of "green" consumers will im-
pact their opinions on automotive brands.  

     Cooperman directs all aspects of the 
division’s marketing and promotion efforts 
from strategic development to tactical im-
plementation. He recently guided the de-
sign and development of the J.D. Power 
Business Center, a centralized Web portal 
for clients.  

     He has led projects for high-profile 
clients such as Hyundai, Nissan, Edward 
Jones, Kyocera and Washington Mutual. 

      Prior to joining J.D. Power and Associ-
ates, Cooperman was a senior account 

executive at a 
boutique market-
ing company in 
Los Angeles. He 
previously spent 
several years 
working for a 
private consulting 
firm.  

     Cooperman 
earned an MBA 
from the Univer-
sity of Southern California and a bache-
lor’s degree from California State Uni-
versity, Northridge. ♦ 

• Michigan Automotive Parts Associa-
tion (MAPA) 

• Automotive Aftermarket Association 
of the Carolinas and Tennessee 
(AAACT) 

• Automotive Aftermarket Association 
Southeast (AAAS) 

• Association of Diesel Specialists 
(ADS) 

• Automotive Parts & Services Asso-
ciation (APSA) 

• Automotive Parts and Service Asso-
ciation of Illinois (APSA of IL) 

• Arizona/California/Nevada Automo-
tive Wholesaler’s Association 
(CAWA) 

• Kentucky / Indiana Automotive 
Wholesalers Association (KIAWA) 

(Continued from page 1) • New York State Automotive After-
market Association (NYSAAA) 

• Ohio Valley Automotive Aftermarket 
Association (OVAAA) 

     In 2009, a total of 75 students – 68 in 
the United States and 7 in Canada – were 
awarded scholarships by the GAAS schol-
arship fund and its contributors. 

     Another 41 awards were made by other 
groups collaborating with GAAS. 10 stu-
dents received multiple awards. Individual 
scholarships ranged from $250 to $2,000. 
A second round of donations in July was 
made possible by donations of more than 
$10,000 at GAAS 2009. In its 14-year 
history, the fund has presented more than 
$1.4 million in awards to more than 1,400 
students. 

     To be eligible for a GAAS scholarship, 
applicants must be enrolled full-time in a 
college-level program or an ASE/NATEF 
(National Automotive Technician Educa-
tion Foundation) certified automotive tech-

nical program. Graduate programs and 
part-time undergraduate programs do not 
qualify. 

     The GAAS scholarship is unique in 
that recipients who graduate from their 
program and show proof of employment 
as technicians in the automotive after-
market for at least six months after 
graduation can receive a second match-
ing award. 

     The annual investment to help de-
velop future aftermarket industry leaders 
is primarily funded through proceeds 
from the annual Global Automotive 
Aftermarket Symposium. Additional 
scholarship funding comes from industry 
contributions from individuals, compa-
nies and foundations.  

     Contributions can be made to the 
GAAS Scholarship Fund. To make a 
contribution, contact Susan Medick at 
AAIA, at 301-654-6664, or 
susan.medick@aftermarket.org. ♦ 

GAAS 2010 Scholarship Deadline Is March 31(continued) 

Mike Cooperman 

Room Rates Reduced By Nearly 10 Percent for GAAS 2010 

G AAS 2010 is returning 
to the Hyatt Regency 
O’hare near Chicago 

and room rates are nearly 10 
percent lower than 2009. Room 
rates for GAAS 2010 are $168 
for a single or double room. 
Rooms are guaranteed at this 

rate through April 16.  

     Reservations can be 
made through Hyatt 
Central Reservations at 
(800) 233-1234. Or you 
can phone the hotel di-
rectly at (847) 696-1234. 

Be sure to mention GAAS 2010 to ob-
tain the discounted group rate.       

     The Hyatt Regency O’Hare is located  
at 9300 Bryn Mawr Avenue in Rose-
mont, Ill.  For more information, visit 
ohare.hyatt.com. ♦ 

Hyatt Regency O’Hare 
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Economic Expert Says Expect Mixed Results In 2010 

C hina has the poten-
tial to be the world’s 
largest market for 

the automotive aftermarket. 
To help bring understanding 
to the current state of the 
market in China, Dr. Timo-
thy Weckesser will present 
“A Chinese Aftermarket 
Outlook” at GAAS 2010. 

     Dr. Weckesser is the president and 
CEO of Sino Consulting (SCI), an organi-
zation he co-founded in 1988. He negoti-
ated the original joint venture with the 
Osaka Gas Company in Japan on behalf 

GAAS 2010 Will Provide Next Generation Insights (cont.) 

N ow that we've left 2009 in the 
rearview mirror, what can we 
expect from the economy in 

2010? Not so much, according to Dr. 
Chris Kuehl, managing director, Armada 
Corporate Intelligence. Dr. Kuehl will 
present "Is This the Recovery I've 
Heard so Much About?" during his 
keynote presentation at GAAS 2010 in 
Chicago.  

      Dr. Kuehl says we are now in the 
midst of the second transition, this time 
from the recession to recovery. "This is 
certainly better than transitioning the 
other way," said Dr. Kuehl, "but it will 
not be without its challenges."  

     During his 45-minute presentation, Dr. 
Kuehl will look at such topics as: 
"Whatever happened to the stimulus 
money? When do I officially shift from 
panic over the recession to panic over 
inflation? What did all those people do 
that lost their jobs and what will we have 
them do now?" 

     Armada Corporate Intelligence per-

forms 
the 
func-
tions of 
a strat-
egy 
office 
for cli-
ents 
through 
combining the traditions of corporate and 
competitive intelligence, economic fore-
casting and strategic planning. The aim is 
to inform strategic planning through analy-
sis and forecasting. Major clients include 
TranSystems, YRC Worldwide, C-Biz, 
Mid-America Capital, Spencer Fane Britt 
and Browne, Baader Manufacturing, Hall-
mark International and others. 

    As the chief economist for the Fabrica-
tors and Manufacturers Association, Dr. 
Kuehl writes their twice monthly publica-
tion – Fabrinomics – and serves as eco-
nomic commentator at all of their national 
and international meetings. In addition, he 
is the chief economist for the National 

Association of Credit Managers. He 
prepares their monthly Credit Managers 
Index – a national survey of credit and 
financial movement -  and serves as 
economic analyst and commentator for 
their various meetings and conferences.  

     He is the economic analyst for  Mis-
souri Society of CPAs and the Kentucky 
Society of CPAs. He is also the eco-
nomic analyst for the Riemer Reporting 
Service. Dr. Kuehl is the editor and pub-
lisher of Business Intelligence Briefs. 
The publication provides information on 
national and regional political and eco-
nomic trends that affect business deci-
sions and is distributed through various 
business organizations.  

     He is constantly in demand as a semi-
nar presenter and keynote speaker for a 
wide variety of business organizations 
and corporate events. Dr. Kuehl holds a 
Ph.D. in political economics and master 
degrees in Soviet Studies and in East 
Asian Studies. ♦ 

 

of the University City Sci-
ence Center (UCSC) in 
Philadelphia.  

     Dr. Weckesser has over-
seen SCI's development into 
an internationally recognized 
consulting firm providing 
strategic market entry ser-
vices to companies. The 
company has completed over 

400 assignments for some 100 clients.  

     Dr. Weckesser was recently awarded 
Tianjin's 2003 Haihe River Prize, (along 
with the president of Motorola (China), the 

president of Toyota (China), and oth-
ers) for his long term contributions to 
Tianjin's development. 

     Prior to joining SCI, Dr. Weckesser 
was associate provost at Temple Uni-
versity in Philadelphia where he wrote 
Temple's patent policy and created its 
technology transfer program. In addi-
tion, he is a founding board member of 
the Japan-America Society of Greater 
Philadelphia. He received his Ph.D. in 
1980 in political science from the New 
School for Social Research in New 
York City. ♦ 

grams and member services, AASA and 
Theresa Spera, director, programs and 
member services, AASA.  

     In addition, GAAS 2010 will feature 
presentations on the Chinese aftermarket, 

(Continued from page 1) a new mindset to capture unperformed 
maintenance, restructuring of the automo-
tive industry and its impact on the after-
market, and a panel discussion with shop 
owners and specialty manufacturers on 
how to service tomorrow's cars. 

     See pages 2 and 3 for a complete list of 

speakers or go to the GAAS website at 
www.globalsymposium.org to download 
a copy of the GAAS brochure. The bro-
chures highlights the nearly 30 speakers 
and panelists who will address GAAS 
2010. ♦ 

Dr. Chris Kuehl 

Consultant Will Provide Chinese Aftermarket Outlook 

Dr. Timothy Weckesser 



Payment
� AmEx      �MasterCard        � Visa   
� Check Enclosed - payable to GAAS (Global Automotive
Aftermarket Symposium) in U.S. funds.

Card No. ____________________________________________

Expiration __________________________________________

Name on Card ________________________________________

Signature____________________________________________

Travel Accommodations
For reservations, contact the Hyatt Central Reservations at
800-233-1234 or the hotel directly at 847-696-1234. Be sure
to mention the Global Automotive Aftermarket Symposium
to obtain the discounted group rate.

Rates: $168 (single or double) plus tax. Rooms are
guaranteed at this rate through April 16, 2010.

Continuing Education Credits
For your attendance at GAAS, you will receive
1.0 CEUs toward the University of the
Aftermarket's AAP/MAAP professional
certificate program. GAAS has also been
approved by Northwood University for credit
toward its Automotive Aftermarket Management Degree.

R E G I S T R A T I O N  F O R M
One form per person. If additional copies are needed, please reproduce this form. 

Attendee Information
I am a member of: � AAIA � AASA � AIA Canada � APRA � ASA

� ASAAA � AWDA �MAP �MEMA � SEMA � TIA (Please check all that apply)

Name ________________________________________________

Name on badge ________________________________________

Title ________________________________________________

Company ____________________________________________

Address ______________________________________________

City ________________________________________________

State/Zip ____________________________________________

Phone________________________________________________

Fax __________________________________________________

E-mail ______________________________________________

Job Function: �Manufacturer   �Manufacturers’ Reps   
� Distributor   � Retailer � Consultant   � Financial Analyst   
�Other________________________________________________

� Check here if you have any special requests, dietary restrictions, or
disabilities of which the staff should be aware. A staff person will
contact you to discuss your needs more thoroughly.

Refund/Substitution Policy
Before April 16, 2010: Cancellations received in writing will be
fully refunded, less a $50 administrative charge. 

Between April 16 and May 7, 2010: Cancellations received in
writing will receive a 50 percent refund, less a $50
administrative charge. 

After May 7, 2010: There will be no refunds for cancellations.

Attendee substitutions are accepted at any time.

3 Ways To Register

Mail to: 
Global Automotive Aftermarket Symposium
7101 Wisconsin Ave., Suite 1300
Bethesda, MD  20814-3415

Fax to:
301-654-3299

Download Registration Form at:
www.globalsymposium.org
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Serving the Motor
Vehicle Aftermarket

MAY 18 - 19, 2010
HYATT REGENCY O’HARE (CHICAGO)

Registration Fees
Early Bird (before April 1, 2010)
AAIA/AASA/AIA/APRA/ASA/ASAAA/AWDA/MAP/MEMA/SEMA/TIA Members

QTY.                 Total

� First Attendee $745                              ________

� Additional Attendees $645  x    _____     =    ________     

Non Members

� First Attendee $945                              ________

� Additional Attendees $845  x    _____     =    ________     

Regular (after April 1, 2010)
AAIA/AASA/AIA/APRA/ASA/ASAAA/AWDA/MAP/MEMA/SEMA/TIA Members

� First Attendee $945                              ________

� Additional Attendees $845   x    _____     =   ________ 

Non Members

� First Attendee $1,145                              ________

� Additional Attendees $1,045  x    _____     = ________ 

� Collectible Lapel Pin $20 x   _____     =   ________ 
To support  the Global Symposium Scholarship Fund

Grand Total Enclosed    $

Please note: Collectible lapel pins will be given out 
on-site at the Symposium. 


